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Curriculum - Mastering Graphic Design 
 

1.0 Introduction 
This curriculum provides a structured approach to learning the skill, covering foundational 

concepts/principles, practical skills, leading from beginner to intermediary, mastery until advance levels. 

Adjustments can be made based on the specific goals, learning pace, and level of expertise of the 

students. Practical projects and hands-on exercises are essential to reinforce learning and prepare 

students for real-world scenarios in the field of web design.  

 

2.0 Course Overview 
This course provides an in-depth exploration of graphic design principles, tools, and techniques. Students 

will learn to create visually compelling designs for various media, including print, digital, and web. The 

course emphasizes both theoretical knowledge and  

Practical Application, preparing students for professional careers in graphic design. 

 

3.0 Learning Objectives 
By the end of this course, students will be able to: 

1. Understand the fundamental principles of graphic design. 

2. Develop proficiency in using graphic design software. 

3. Apply design principles to create effective visual communications. 

4. Enhance creativity and problem-solving skills. 

5. Prepare a professional portfolio showcasing design projects. 

 

4.0 Learning Outcome 
At the end of study, the students will be equipped with a range of knowledge, skills, and competencies 

necessary to succeed in the field. The expected outcomes or goals to be achieved include: 

 

Knowledge and Understanding: 

• Grasp the history and evolution of graphic design. 

• Understand color theory, typography, and layout principles. 

 

Skills Development: 

• Master Adobe Creative Suite (Photoshop, Illustrator, InDesign). 

• Develop skills in digital illustration and photo editing. 

 



Practical Application: 

• Create design projects for real-world scenarios. 

• Develop branding and marketing materials. 

 

Soft Skills Enhancement: 

• Improve communication and presentation skills. 

• Enhance teamwork and collaboration abilities. 

 

Professional Readiness: 

• Build a professional portfolio. 

• Prepare for job interviews and client presentations. 

 

5.0 Course Outline 
 

Module 1: Introduction to Graphic Design 

• Overview of graphic design 

• History and evolution 

 

Module 2: Design Principles 

• Color theory 

• Typography 

• Layout and composition 

 

Module 3: Digital Tools and Techniques 

• Adobe Photoshop 

• Adobe Illustrator 

• Adobe InDesign 

 

Module 4: Branding and Identity Design 

• Logo design 

• Brand guidelines 

 

Module 5: Web and Digital Design 

• UI/UX principles 

• Web design basics 

 

Module 6: Print Design 

• Brochures, posters, and flyers 

• Packaging design 

 

Module 7: Portfolio Development 

• Compiling and presenting work 

• Preparing for the job market 

 



 

6.0 Assessment Methods 
• Assignments: Regular design projects and exercises. 

• Quizzes: Periodic quizzes to test theoretical knowledge. 

• Midterm Project: A comprehensive design project. 

• Final Project: A portfolio showcasing all design work. 

• Presentations: Oral presentations of design projects. 

 

7.0 Course Prerequisites 
• Basic computer skills. 

• Familiarity with design software is a plus but not required. 

 

8.0 Course Duration 
• Total Duration: 12 weeks 

• Weekly Commitment: 6 hours (2 hours of lectures, 4 hours of practical work) 

 

9.0 Certification 
• Upon successful completion of the course, students will receive a Certificate. 

 

10.0 Enrollment Information 
• Course fee: KSH 53,500 

• Enrollment deadline: [        ] 

• Start date: [      ] 

  



 

================================================================================== 

Appendices on Mastering Graphic Design 
================================================================================== 

 

What is Color Theory in Mastering Graphic Design 
Color theory is the art and science of using color. It explains how humans perceive color (both physically 

and psychologically) and how colors mix, match, and contrast with one another. It also factors in the 

messages that colors communicate and how they can be replicated in various media1. 

 

The Color Wheel 
The color wheel is a circular diagram of colors arranged by their chromatic relationship. It was first 

developed by Sir Isaac Newton in 1666. The wheel is divided into primary, secondary, and tertiary colors: 

 

• Primary Colors: Red, blue, and yellow. These colors cannot be created by mixing other 

colors. 

• Secondary Colors: Green, orange, and purple. These are created by mixing two primary 

colors. 

• Tertiary Colors: These are created by mixing a primary color with a secondary color, 

resulting in colors like red-orange, yellow-green, etc. 

 

 

Color Models 
There are different color models used in various fields: 

 

• RGB (Red, Green, Blue): Used in digital screens. Colors are created by combining these 

three colors in various intensities. 

• CMYK (Cyan, Magenta, Yellow, Black): Used in printing. This model works by subtracting 

light from white. 

• HSB (Hue, Saturation, Brightness): Often used in design software to select colors based on 

their visual properties. 

 

Color Harmony 
Color harmony refers to the aesthetically pleasing arrangement of colors. Some common color 

harmonies include: 

• Complementary Colors: Colors opposite each other on the color wheel (e.g., red and 

green). These create high contrast and vibrant looks. 

• Analogous Colors: Colors next to each other on the color wheel (e.g., blue, blue-green, and 

green). These create serene and comfortable designs. 

• Triadic Colors: Three colors evenly spaced around the color wheel (e.g., red, yellow, and 

blue). These are vibrant and balanced. 



• Split-Complementary Colors: A base color and the two colors adjacent to its 

complementary color. This provides high contrast with less tension than complementary 

colors. 

 

Color Psychology 
Colors can evoke emotions and convey messages. Here are some common associations: 

• Red: Energy, passion, danger. 

• Blue: Calm, trust, professionalism. 

• Green: Nature, growth, tranquility. 

• Yellow: Happiness, warmth, caution. 

• Purple: Luxury, creativity, mystery. 

 

 

Practical Applications of Color Theory 
Understanding color theory is crucial for creating effective designs. It helps in: 

• Branding: Choosing colors that represent a brand’s identity and values. 

• Marketing: Using colors to influence consumer behavior and perceptions. 

• User Interface Design: Ensuring readability and accessibility through appropriate color 

contrasts. 

 

Note:  Color theory is a comprehensive field that combines art and science to help designers 

create visually appealing and effective designs. By understanding the principles of color theory, 

you can make informed decisions about color usage in your projects, enhancing both aesthetics 

and functionality 

 

 

  



 

Typography in Mastering Graphic Design 
Typography is the art and technique of arranging type to make written language legible, readable, and 

visually appealing. It involves selecting typefaces, point sizes, line lengths, line-spacing (leading), and 

letter-spacing (tracking), among other elements. Here are some key components: 

 

1. Typeface vs. Font: 
• Typeface: A family of related fonts (e.g., Arial, Times New Roman). 

• Font: A specific style and size within a typeface family (e.g., Arial Bold, Times New Roman 

Italic). 

 

2. Serif vs. Sans-Serif: 
• Serif: Fonts with small lines or strokes regularly attached to the end of a larger stroke in a 

letter or symbol (e.g., Times New Roman). They are often perceived as traditional, reliable, 

and formal. 

• Sans-Serif: Fonts without the small lines at the end of strokes (e.g., Arial). They are seen as 

modern, clean, and straightforward. 

 

3. Script and Decorative Fonts: 
• Script: Fonts that mimic cursive handwriting (e.g., Brush Script). They convey elegance, 

creativity, and formality. 

• Decorative: Unique and stylized fonts used for specific purposes, often in headlines or logos 

(e.g., Comic Sans). They can be playful, quirky, or thematic. 

 

4. Hierarchy and Readability: 
• Hierarchy: The arrangement of text to guide the reader’s eye to the most important 

information first. This is achieved through variations in size, weight, and color. 

• Readability: How easily text can be read in context. Factors affecting readability include 

font choice, size, spacing, and contrast. 

 

 

  



 

Font Psychology in Mastering Graphic Design 
Font psychology is the study of how different typefaces impact human emotions and perceptions. Here’s 

how various fonts can influence your audience: 

 

1. Serif Fonts: 
• Emotions: Trust, respect, authority, tradition. 

• Usage: Newspapers, books, formal documents. 

• Examples: Times New Roman, Georgia. 

 

2. Sans-Serif Fonts: 
• Emotions: Modernity, simplicity, clarity. 

• Usage: Websites, digital content, tech brands. 

• Examples: Arial, Helvetica. 

 

3. Script Fonts: 
• Emotions: Elegance, creativity, sophistication. 

• Usage: Invitations, greeting cards, luxury brands. 

• Examples: Brush Script, Pacifico. 

 

4. Slab Serif Fonts: 
• Emotions: Boldness, confidence, solidity. 

• Usage: Advertising, headlines, logos. 

• Examples: Rockwell, Courier. 

 

5. Decorative Fonts: 
• Emotions: Fun, uniqueness, creativity. 

• Usage: Posters, themed events, logos. 

• Examples: Comic Sans, Papyrus.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Practical Applications of Font Psychology 
When choosing fonts for your projects, consider the following: 

1. Audience: Who are you designing for? Different demographics may respond differently to 

various fonts. 

2. Purpose: What is the goal of your design? Informative content might benefit from more 

readable fonts, while creative projects might use more decorative fonts. 

3. Medium: Where will your design be displayed? Print and digital mediums can affect how 

fonts are perceived and should be chosen accordingly. 

 

Conclusion on Font Psychology 
Typography and font psychology are powerful tools in a designer’s toolkit. By understanding the 

emotional and perceptual impact of different typefaces, you can create designs that not only look good 

but also communicate the intended message effectively. 

 

 

 

  



What is the Rule of Thirds in Mastering Graphic Design 
The Rule of Thirds involves dividing an image into nine equal parts by drawing two equally spaced 

horizontal lines and two equally spaced vertical lines. This creates a grid with four intersection points. 

The idea is to place important elements along these lines or at their intersections, rather than centering 

them. 

How to Use the Rule of Thirds 
• Grid Visualization: Imagine or use a grid overlay on your viewfinder or editing software. 

Many cameras and design tools have built-in guides for this purpose. 

• Placement of Elements: Position the main subject or focal points along the grid lines or at 

the intersections. For example, in a portrait, the subject’s eyes might align with one of the 

top intersections. 

• Balancing Elements: Distribute other elements to balance the composition. If the main 

subject is on one side, place secondary elements on the opposite side to create visual 

harmony. 

 

Benefits of the Rule of Thirds 
• Enhanced Visual Interest: Placing subjects off-center creates a more dynamic and interesting 

composition. 

• Natural Flow: It guides the viewer’s eye through the image in a natural way, making the 

composition more engaging. 

• Avoids Symmetry: It prevents the image from feeling static or overly symmetrical, which can 

sometimes be less appealing. 

 

Examples in Different Media 
• Photography: In landscape photography, the horizon is often placed along the top or bottom 

third line, rather than splitting the image in half1. 

• Graphic Design: When designing a poster, key text or images can be aligned with the grid to 

create a balanced layout2. 

• Film and Video: Cinematographers use the rule to frame shots, ensuring that subjects are 

placed at intersections to maintain visual interest3. 

 

When to Break the Rule 
• While the Rule of Thirds is a great guideline, it’s not a strict rule. Sometimes, centering a 

subject or using a different composition technique can be more effective, depending on the 

context and creative intent for. 

 

Practical Tips on Rule of Thirds 
• Use Guides: Enable grid overlays in your camera or design software to help visualize the 

rule. 

• Practice: Experiment with different compositions to see how the rule affects your work. 

• Evaluate: Always review your compositions to ensure they achieve the desired effect. 

 

  



Layout Principles in Mastering Graphic Design 
 

1. Hierarchy 

Hierarchy helps guide the viewer’s eye to the most important elements first. This can be achieved 

through variations in size, color, contrast, and placement. For example, headlines are often larger 

and bolder than body text to draw attention. 

 

2. Alignment 

Alignment creates a visual connection between elements, making the design more organized and 

easier to follow. It ensures that nothing feels out of place and that all elements are visually 

connected. 

 

3. Contrast 

Contrast involves using differences in color, size, shape, or texture to make certain elements stand 

out. High contrast can draw attention to key areas, while low contrast can create a more harmonious 

look. 

 

4. Balance 

Balance refers to the distribution of visual weight within a design. There are two types of balance: 

• Symmetrical Balance: Elements are evenly distributed around a central axis. 

• Asymmetrical Balance: Elements are balanced through contrast, color, or scale without 

being identical on both sides. 

 

5. Proximity 

Proximity involves grouping related items together to create a relationship between them. This helps 

in organizing information and reducing clutter, making the design more readable and cohesive. 

 

6. Repetition 

Repetition reinforces a design by creating consistency and unity. Repeating elements like colors, 

shapes, or fonts can help tie different parts of a design together. 

 

7. White Space 

White space, or negative space, is the empty space around elements in a design. It helps to prevent 

a design from feeling cluttered and allows the viewer’s eye to rest. It also emphasizes the elements it 

surrounds. 

 

8. Emphasis 

Emphasis is about making certain elements stand out more than others. This can be achieved 

through contrast, color, size, or placement. It helps to highlight the most important parts of your 

design. 

 

9. Movement 

Movement guides the viewer’s eye through the design in a deliberate way. This can be achieved 

through lines, shapes, and the positioning of elements to create a visual flow. 

 



10. Unity 

Unity ensures that all elements in a design work together harmoniously. This can be achieved 

through consistent use of colors, fonts, and styles, creating a cohesive look. 

 

 

 

Practical Application of Layout Principles 
When designing, start by sketching out a rough layout. Use grids to help align elements and ensure 

balance. Experiment with different levels of contrast and proximity to see what works best for your 

design. Always keep the end user in mind and aim for a layout that is both functional and 

aesthetically pleasing. 

 


